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Making the 
Most of Apple's 
Monthly Mailings 


B ach month, a box filled with Apple 
resource materials is sent to more 
than a thousand User Groups from 
Apple’s User Group Connection™. 
Inside is a treasure chest of informa¬ 
tion for User Group leaders and 
members, ranging from copies of 
Quick Connect newsletters, printed technical 
material, brochures, training disks and new 
product data sheets to APDA™ catalogs and a 
quarterly video. Once the material is in hand, 
how is it shared with group directors and 
members? That’s the question we posed to UG 
leaders around the country. Read on to hear 
their ideas about maximizing the use of The 
Connection’s monthly mailings. seepage 4 
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► From the Staff... 


k Programming News 


Dear Apple User Group Ambassador, 

Here at Apple’s User Group Connection, I’m responsible for 
maintaining the User Group database. With over 1,000 registered 
User Groups, it’s quite a task! My greatest concern is the accuracy of 
information the database contains. The importance of a “clean, well- 
kept” database is critical, not only for the purposes of our mailings to 
you, but also to assure the validity of the information on our 
constituency. User Group recognition continues to grow within 
Apple, and the database is very useful for many of our departments. 

It lets them know that User Groups are a powerful force, and an 
important vehicle for staying in touch with thousands of our 
customers. 

In order to insure our database accuracy, we ask you to tell us as 
soon as you are aware of changes to the administration of your User 
Group. To do this, you can contact me at Apple (408/974-4060) or 
electronically on AppleLink® or America Online network at 
CHRISMARC. Keeping your group’s address and contact information 
up to date insures that you will continue to receive The Connection's 
monthly mailings without interruption. We also update the toll-free 
information and referral service (800/538-9696) each month, so that 
individuals in your area interested in joining a User Group can get in 
touch with you. 

While we make database updates throughout the year, fall is the 
time of year we designate for a major database cleaning. Please take 
seriously our request to update our database. If we haven’t received 
your response by the specified deadline, we’ll have to delete your 
group from our list—and we don’t want to lose you! This cleaning 
was successful last year, and we were able to confidently share 
information on User Groups with other Apple departments, without 
wondering if a group was still active or not. To insure the success 
this year, we ask that you respond, even if nothing has changed 
in your group’s status. 

As a Marketing Associate for the department, I not only maintain 
the database, but I’m also the first person you speak with when you 
call The User Group Connection. I often answer your questions on 
what materials and services we provide, or redirect your call to the 
“specialist” in your particular User Group focus. I look forward to 
receiving your database responses, and to working with you in the 
future. 


Best regards, 



Chris Marcoida 
Marketing Associate 


Bestsellers 
from APDA 

Apple offers hundreds of software development products through 
APDA, the Apple Programmers and Developers Association, and 
Developer Tools Express (DTE) for individuals interested in program¬ 
ming for Apple computers. Thousands of APDA and DTE customers 
worldwide—including professional developers of commercial products, 
in-house programmers in workplace settings, and avocational 
programmers—have benefited from the power of Apple programming 
tools and produced highly innovative applications. 

We recently asked APDA which products were their most popular 
sellers. The list below (based on May 1990 data) presents one way of 
considering current interest levels in programming areas. If your User 
Group has a Programming SIG, it may be useful to share the data 
with them and see how their interests compare. 

Macintosh 

1. MPW® C and Object Pascal Bundle v.3.1 

2. MacApp® v.2.0 Bundle 

3. MacApp v.2.0 Update (CD Version) 

4. Macintosh® Allegro Common Lisp™v.l .3.2 

5. MPW C++(beta) V.3.1B1* 

6. Introduction to MacApp and Object-Oriented Programming 

7. MPW C Bundle v.3.1 

8. MPW v.3.1 

9. MacApp v.2.0 Update (floppy version) 

10. ResEdit™ v.l .2 

Apple II and IIGS® Tools 

1. Apple IIGS Toolbox Reference, Vol.3, Beta draft* 

2. GS/0S Reference, Vol 1-2, Beta draft* 

3. Apple II Pascal v.l.3 with Device Support Tools* 

4. Apple II Video Overlay Card Development Kit v.l .1 

5. Apple IIGS System Software v.5.0.2 

Third Party Products 

1. Macintosh Revealed, Vol Hll, Hayden Books 

2. MacTutor Vol 1-3, MacTutor 

3. THINK C v.4.0, Symantec Corp 

4. Object-Oriented Programming for the Macintosh, Hayden Books 

5. Macintosh Programming Primer, Addison-Wesley Publishing Company 
^Available through APDA only 

Remember that APDA products are available to User Group 
members in three ways: to individuals who are members of 
APDA; through Developer Tools Express; or through a User 
Group membership in APDA. For details contact APDA at 
800/282-2732; AppleLink address: APDA. 
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Membership Records 

Accurate membership records are an important manage¬ 
ment tool for the success of any User Group. Up-to-date records 
help insure that group resources are not wasted by sending 
materials to invalid addresses. Records of renewal notices 
enable a group to better plan cash flow needs. Maintaining 
good records is a challenge, however, since most groups have 
a very fluid membership and data changes all the time. Take 
a moment to review your group’s approach to this manage¬ 
ment task, and read how several UG leaders have established 
their systems for maintaining a membership database. 


Renewal Reminders 

Every time a member of 
Macinteresteds, the Mac® User 
Group in Nashville, TN, receives 
their monthly newsletter, they’re 
notified of when their member¬ 
ship is due. The small reminder 
notice printed at the top of each 
label is part of a membership 
program the group manages with 
Panorama software by ProVUE. 
“The database keeps up with 
membership dues, prints the 
mailing labels for the newsletter, 
prints membership cards, #10 
envelopes, 3x4-inch labels for 
large envelopes, a three-column 
member phone list and various 
other kinds of reports,” explains 
group president Clark Thomas. “It 
also keeps up with our newsletter 
exchange list,” he adds, “all in 
the same file, which is very 
convenient.” He is willing to share 
a template of the file with any 
other registered User Groups, 
either over AppleLink or by mail. 

Clark Thomas 
Macinteresteds 
235 Lauderdale Road 
Nashville, TN 37205 
615/269-7700 
AppleLink: UG0055 


Cards in Different Colors 

The Rest of Us, the Chicago area 
Macintosh User Group, keeps track of 
their nearly 600 members by using 
4th Dimension, from ACIUS. The 
standard contact information is 
maintained, as well as data on 
members' interests and skills. Group 
president Dave Urban, a 4D 
programmer and author of the 
database, included special dialog 
boxes that pop up to indicate when 
current memberships are due to 
expire. The group formerly had 
computers on site at its meetings to 
record membership changes, but 
leaders found it too time consuming. 
Instead, a printed report of current 
members is created for each meeting 
and annotated with changes. The 
database also generates membership 
cards, which the group prints in 
different colors for each quarter. “The 
cards are handy because a member 
can quickly flash their card when 
entering a meeting,” explains group 
VP Robin Stem. “In an instant we can 
tell if their membership is current or 
expired,” he adds. 

Robin Stern 
The Rest of Us 
PO Box 3500 
Chicago, IL 60654-0500 
708/517-7171 
AppleLink: UG0067 
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Simple, but Effective 

“We’re not big, but we are 
organized,” says Tom Piper, 
president of appleJAC Mac User 
Group in Jefferson City, MO. The 
group uses FileMaker from Claris 
Corp. to keep records of its 42 
members’ names, addresses, 
phone numbers and renewal 
dates, plus 67 old members and 
other MUG addresses. Five layouts 
and six scripts for data entry etc. 
To facilitate sorts, each entry is 
given a code of G (guest), 

P (paid) or X (exchange). The 
entire file is posted on the group’s 
BBS for member access, and a 
listing is printed in the group’s 
newsletter six times a year. 
Former members who haven’t 
renewed are sent a teaser every 
six months to encourage them to 
rejoin. “We know we could have 
made the database much 
snazzier,” says president Piper. 
“But we believe in keeping things 
basic. It works well for us.” 

Tom Piper 

appleJAC Mac User Group 
2539 Lexington Drive 
Jefferson City, MO 65109 
314/751-6403 
BBS: 314/635-5826 
AppleLink: UG0117 


UG Database Project 

To help User Groups better 
manage their membership 
records, The Connection is work¬ 
ing on a project to distribute pro¬ 
fessionally-designed templates to 
all registered UGs at no charge. 
The project, originated by former 
dBUG president Tim Celeski and 
Connection manager Craig Elliott, 
has the goal of providing each 
group with membership templates 
specifically created with UG man¬ 
agement needs in mind. After so¬ 
liciting input from several User 
Group leaders, Celeski turned to 
database designer Wayne Wong 
and third-party software firms for 
support. Claris Corp. has offered 
to have their FileMaker Pro devel¬ 
opment team script the templates, 
which should be available this 
winter. (Templates for the Apple 
II series will be available as well.) 
In conjunction with the project, 
Claris is considering offering 
FileMaker Pro software at a spe¬ 
cial price to registered User 
Groups. Celeski adds that a simi¬ 
lar project is underway to assist 
User Groups with accounting and 
financial matters. Suggestions or 
feedback? Contact Celeski at 
QC.DESIGN or The Connection at 
USER.GROUPS on AppleLink. 
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The monthly 
Connection 
mailings ore a 
treasure chest 
of information 
for User 
Groups. 
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W hen User Group leaders were recently asked 
about their biggest challenge, many replied: 
“Keeping up with the information flood.” 
Indeed, the amount of information available 
for Apple computer users does seem to reach flood stage 
at times. A highlight amid the monthly deluge of 
information that User Groups receive is the special 
mailing from The User Group Connection. More than 
just a random collection of printed Apple materials, the 
mailings are specifically designed to help User Group 
leaders manage their groups more effectively. Often, this 
means assisting with such diverse needs as newsletter 
articles, product news, technical answers or training 
materials. 

Since each User Group is unique, so are the ways in 
which they use The Connection materials. We’ve 
gathered some ideas on how User Groups are putting 
these materials to use, and hope they inspire other 
groups to maximize their members’ access to these 
resources. 

Sharing printed and disk-based materials. 

The majority of the information sent to User Groups 
each month comes in print or disk-based format. For 
example, several copies of Quick Connect, the Apple 
User Group newsletter, are included in The Connection 
mailings six times a year. Many User Group ambassadors 
distribute the issues among their officers at board 
meetings, sharing thoughts on the newsletter’s manage¬ 
ment articles and other leadership suggestions. Other 
groups place them in a club library for circulation 
among their members. Some groups offer any extra 
copies as “mini-prizes” at their meetings, raffling them 
off at no charge. 

Quick Connect is also available in text format online 
on AppleLink, America Online and other electronic 
services, and many groups download the electronic files 
to reprint articles in their own newsletters. (In the near 
future, back issues of Quick Connect will be available 
on a disk included in a monthly mailing.) The Connec¬ 
tion asks groups who wish to reprint the articles to 
follow a few guidelines: the articles must carry the Apple 
copyright and cite Quick Connect as the original 
source; the newsletters cannot be sold for profit; and a 
copy of the newsletter containing the reprinted stories 
should be sent to The Connection offices for their files. 
Other groups follow a “low-tech” approach and 
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photocopy pages of Quick Connect to distribute to 
group members. “The quality is not the same as the 
original,” observes one group leader. “But what’s 
important to us is that the material gets to our members 
in the easiest and most efficient way.” 

In the future, more material will be arriving in disk- 
based format, explains Michele Free, Communications 
Specialist for The Connection. “We’re looking to expand 
our disk-based offerings,” she says. “It’s easier, more 
efficient, and more cost effective.” Printed materials will 
never be totally eliminated, however, and it seems that 
User Group libraries and three-ring binders will continue 
to play important roles in sharing product and technical 
news with members. 

Meeting night sharing. While some materials are 
distributed among group officers at board meetings, 
much of the sharing happens during User Group 
meetings. For example, brochures, technical notes and 
new product data sheets are frequently included in the 
monthly mailings. Some groups store these in a central 
location or binder, accessible to group members at 
meetings. Others route the material to specialists or SIGs 
in their groups, with the aim of having the information 
filter down to the individuals who can best make use of 
it. The goal is often two-fold: to increase the knowledge 


















base of those individuals who field the majority of the 
technical questions, and to allow the material to remain 
accessible to any single individual in need. 

The quarterly videos produced specifically for User 
Groups present their own challenge of information 
distribution. Many groups hesitate to devote an entire 
meeting to viewing a video when their agendas are 
already crowded. Some loan the videos out a week or a 
month at a time. Others show one video segment per 
meeting, which works well, since the videos are sent on 
a quarterly basis. We’ve also heard of an innovative 
approach by one midwestern User Group that has 
become a popular success. At each monthly meeting they 
set aside a separate room for video viewing. A sign at the 
door indicates what video segments will be shown, with 
approximate times. This gives members the opportunity 
to stop by and view the segments that interest them, 
without tying up an entire general meeting. It’s a great 
idea that gives wide exposure to this component of The 
Connection’s mailing. 

New options for User Group libraries. Most 
User Groups store their collection of Connection materials 
in a library, even if it’s as informal as someone’s car 
trunk or spare bedroom. At meetings, materials may be 
loaned out to members, with the understanding that 
they be returned at the following meeting or other 
convenient time. Some groups list the materials that they 
receive each month in their newsletters to keep members 
informed of the new resources available. Those groups 
w who have permanent meeting space often have the 
luxury of establishing a library that more closely 
resembles the standard: a card catalog or directory of 
available items; materials that circulate among mem¬ 
bers; and a system to better trace who has borrowed 
materials and for how long. 

We’ve also noticed an exciting trend of User Groups 
forming relationships with existing public libraries in 
their areas. Groups such as the Buckeye Macintosh Group 
in Columbus, Ohio, are working with their community 


library to establish a computer resource center. “We 
were looking for a way to better serve our members,” 
explains group president Mark Middleton, “since 
formerly the materials were stored at an officer’s home. 
This meant that we were doing a lot of lugging of 
boxes to meetings, or someone had to stop by the 
president’s home to borrow a video or reference 
manual,” he adds. The alliance with the community 
library frees their User Group from the responsibility of 
maintaining their own collection, and at the same time 
enables the materials to be more widely accessible to 
members. “The library already had invested in a 
Macintosh computer and some related materials by the 
time we approached them,” explains Middleton. “They 
were as enthusiastic about the match as we were.” 

While the User Group retains ownership of all their 
materials, and can remove them for use at their 
meetings at any time, the joint effort has been 
rewarding for both sides. In addition to their previous 
computer-related holdings, the library recently invested 
in an AppleCD SC® drive, a great benefit to the User 
Group. “It makes maintaining our PD library much 
easier,” explains Middleton, “since we can offer our 
public domain software on CD-ROM disks that cannot 
be altered or contaminated.” The group is currently in 
the process of completing a written agreement with the 
library to insure that both sides understand the 
responsibilities involved. Future plans include sponsor¬ 
ing special “help nights” at the library, where User 
Group volunteers would be on hand to help out or 
answer questions. Of course, the idea of a User Group 
working with an area library is not limited to commu¬ 
nity-based groups. Many corporate, government and 
education groups could also benefit from such a 
relationship. 

Whether your approach to sharing information is 
high-tech or low-, among thousands or just a few, we 
encourage all User Groups to examine the methods 
they are using in distributing The Connection materi¬ 
als. Information is a tool, and in the hands of many, it 
increases its effectiveness. Keep in mind that the box 
you receive each month from The Connection may be 
holding the answer that could significantly enhance the 
computing experience of any of your members. 

Keep The Connection Coming 

The monthly mailing from The User Group Connection is 
one of the most valuable resources your User Group receives 
from Apple. It's also one of the most costly parts of our 
budget, and we want to make sure it reaches you I If your 
group anticipates any change of address, please let us know 
immediately. We want to be certain that this important 
packet of information reaches you each month promptly and 
at the accurate address. Notify us of any changes at AppleUnk 
USER.GROUPS or at the address on the back of this issue. 



Many User 
Groups are 
working with 
community 
libraries to 
establish 
computer- 
based 

information 

centers. 
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User Group 
Research Study 


The resells 
of a survey 
on Apple User 
Groups reveal 
the extensive 
services they 
provide 
and their 
widespread 
impact on 
computer 
purchasing 
decisions. 


I n an effort to better understand the status, 
composition, activities and needs of the User 
Group community, The User Group Connec¬ 
tion commissioned a market research survey 
last spring. The study’s results provide an 
interesting overview of the current status of User 
Groups, and will help The Connection in planning 
future programs and services. We’ve featured 
highlights of the study’s results below to give you a 
better understanding of the User Group community 
as a whole and how your group fits within it. 

The goal of the project was to provide Apple 
Computer with ongoing information on User Groups 
and their members. The study included several specific 
objectives: 

• To profile User Groups in terms of composition; 

• To determine the level of training and support that User 
Groups provide; 

• To profile group members in terms of demographics and 
computer usage; 

• To quantify the influence UG members have on purchase 
decisions in their organizations; 

• To assess the level of awareness of The Connection's 
programs and services. 

An independent market research team conducted 
telephone interviews with a total of 400 User Group 
ambassadors and members in March and April, 1990. 
(While this sampling may appear small compared to the 
entire UG community, for statistical purposes it is large 
enough to insure accuracy of the results.) 

Profile of Apple User Groups. According to ambas¬ 
sadors, the average User Group has 164 members. There 
is, however, some variation in size by affiliation. 
Government groups are the largest on average, with 253 
members, followed by Community groups (169), Higher 
Education (132) and Corporate groups (108). 

Macintosh is the primary area of interest for 68% of 
the groups surveyed. About one quarter (24%) indicated 
interest in both Macintosh and Apple II, while only 8% 
concentrate on the Apple II alone. 

User Groups are predominantly male (80%), and the 
typical member is 41 years of age, lives in a three- 


Ottier: 7% 
National: 4% 



User Group community in the U.S., by segment 

Based on June 1990 figures * Includes both higher education and K-12 groups. 

person household with one child under the age of 18. 
Eight out of ten (80%) have a college degree, and 90% 
are employed full time, primarily in executive, technical 
or educational positions. 

User Group services. Most User Groups offer their 
members a variety of services, ranging from general 
meetings (offered by 89% of those surveyed) to newslet¬ 
ters, training and technical support. The accompanying 
graph shows the top 11 User Group services offered to 
members, and percentages of the number of groups 
offering them. It is interesting to note that these services 
are offered by hundreds of User Groups, yet only one 
group in five (19%) has a permanent office space. 

Services most commonly offered by User Groups 

General Meetings; 89% 

Consultation/Referral Services: 86% 

Technical Support: 85% 

Newsletters: 70% 

Training: 69% 

Workshops and Community Affairs: 64% 

General Telephone Number: 63% 

Telephone Hot-line Support: 44% 

Support forLocal Schools and Organizations: 43% 
Resource Center: 36% 

BBS: 35% 

0 % 10 % 20 % 30 % 40 % 50 % 60 % 70 % 80 % 90 % 

Special Interest Groups. According to Ambassadors, 
almost half (49%) of User Groups offer Special Interest 
Groups (SIGs). The most common SIG is HyperCard® 
(offered by 18% of all groups). Other popular SIGs are 
Computer Graphics (11%) and Introductory Computing 
(10%). Most groups (58%) said they are not planning 
any new SIGs in the next year. 
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Training. Two out of three User Groups (66%) offer 
their members training, and among the groups that 
offer training, 40% make it available to nonmembers. 
Nearly half (48%) of the groups that provide training 
offer informal training. Common instructional topics 
offered by groups providing training include introductory 
computer use (45%), basic programming (44%), 
word processing (25%) and tutoring (25%). The most 
popular training courses offered to nonmembers were 
basic programming (22%) and introductory computer 
use (20%). 

On average, groups conduct training sessions 
monthly. The average class size is 22 students, and 75% 
of the groups providing training offer it at no charge. Of 
the groups that do charge, the average amount is $25. 

Technical support. Technical support is offered by 
85% of the groups, primarily via general meetings 
(79%), telephone hot lines (63%) or online bulletin 
boards (32%). Overall, groups that provide technical 
support answer an average of 70 questions a month. 
Higher Ed groups tend to answer slightly more questions 
(98 questions/month) than Community (64), Corporate 
(55) and Government (62) groups. 

Online participation. Although 90% of ambassadors 
are familiar with AppleLink, only 38% of the groups 
subscribe to the service. For groups not on AppleLink, 
the largest deterrent is cost, with 45% giving this reason 
for not subscribing. When asked what other online 
services their group used, the most commonly cited 
services were America Online (29%), CompuServe (18%), 
GEnie (12%) and Connect (6%). According to ambassa¬ 
dors, 42% of their groups use no online service at all. 

Computer usage, decision-making authority and 
purchase intent. Surprisingly, 71% of the ambassadors 
and 73% of members use personal computers other than 
Apple or Macintosh either at their home or at work. 
When considering the purchase of a personal computer 
for the home, the majority of both ambassadors (76%) 
and members (70%) are the sole decision maker. At 
work, both ambassadors and members have a significant 
impact on the decision to purchase personal computers. 

A quarter of both ambassadors and members are the sole 
decision maker, and 75% of ambassadors and 6l% of 
members claim to participate in the purchase decisions 
for their organizations. 

The likelihood of purchasing a computer is relatively 
high among both ambassadors and members. Two thirds 
(66%) of the ambassadors and 40% of the members 
indicated that they definitely or probably will purchase a 
personal computer in the next year. Of those who will 
purchase, 74% plan to buy a Macintosh; 9% Apple II; 3% 
IBM; 1% Compaq; and 13% other brands. 

Apple evangelism. As might be expected, the study 
found that User Group members believe in and like to 
talk about Apple computers. This enthusiasm is reflected 


in the fact that 71% of the ambassadors surveyed said 
they were the founder of their User Group. The vast 
majority of ambassadors (81%) and 55% of the members 
indicate that they talk to their friends and associates 
about Apple computers on a daily basis. Nearly nine out 
of ten (86%) ambassadors and two out of three (66%) 
members consider themselves an Apple evangelist. 
Overall, 75% of all surveyed (ambassadors and members 
combined) consider themselves an Apple evangelist. 

In both groups, the primary reason cited for being an 
Apple evangelist is that the Apple and/or Macintosh is 
easy to use. For ambassadors, the secondary reason is 
simply because they are “high on Apple.” For members, 
the second most frequently cited reason is that they 
prefer Apple products over IBM (20%). 

Apple Evangelism 


Ambassadors and members who speak daily about 
Apple computer to friends and associates. 



...who consider themselves Apple Evangelists 



Members: 66% 


Ambassadors: 86% 


0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 


Awareness of and attitude toward Connection 
services. While 98% of ambassadors are aware of the 
Apple User Group Connection, only 53% of members are 
aware of it. Ambassadors were generally positive in their 
rating of the programs and services offered by The 
Connection, with the monthly mailing receiving the 
highest favorable response most frequently (66%). 

(This means that 66% of all ambassadors gave The 
Connection’s monthly mailing a 5 or 6 on a scale of 
1-6.) Ambassadors also gave positive ratings to the 
quarterly videos and Quick Connect newsletter. 

Among members, the highest rated services were the 
toll-free referral number (46% gave it a 5 or 6), the 
quarterly video (46%) and Quick Connect newsletter 
(39%)- Ambassadors gave lowest ratings to the toll-free 
number and the special Hardware Purchase Program, 
while members gave lowest ratings to the Hardware 
Purchase Program and the Software Licensing Program. 

►qe< 


Two out of 
three User 
Groups offer 
their members 
training, often 
at no charge. 


Technical 
support is 
offered by 
85% of all 
User Groups. 
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Apple's 
productivity 
tool is 
designed 
especially for 
teachers. 


Educator HomeCard stacks 
manage student data (above 
and far right) and offer lesson 
ideas. Using a stack with 
digitized sound and animation 
(right), students learn Spanish 
by moving objects with the 
computer mouse. 


Student I nfonnation 



CI ass Ma th 
Date 6/14/90 


[Name 

Sharon Slayton | 

f Nickname 

Sharon ll$i Bill 

Address 

1298 Kelley St. | 

Portland, OR 97204 

Parent Name 

Bill and Rosa Slayton j 

DayPhone 

555-3967 555-7823 

Grade 

6 555-4433 

| Birthdate 

Monday, June 12,1978 12 

I Comments- Sharon is alergic to all types of dairy products. 

Rosa went to this school as a child. 

Referred for vision testing 6/14/90. 
jj Excused absence 5/16/90 

El 

m 


4 - ^ 




Educator HomeCard 


A s part of its continuing commitment to 
education, Apple Computer recently an¬ 
nounced Educator HomeCarcP u software for 
HyperCard 2.0. Apple created this Macintosh 
HyperCard tool especially for educators and is 
providing it free of charge. We asked Roger Knight, 
the Educator HomeCard project manager and 
Apple’s multimedia specialist in K-12 marketing, to 
share his thoughts on this new educational product. 

Quick Connect: Roger, what is Educator 
HomeCard and what is it designed to do? 

Roger Knight: Educator HomeCard is a teacher 
productivity tool that runs with HyperCard 2.0. The four 
disks contain a collection of HyperCard stacks, loosely 
grouped in three categories. There are stacks which help 
in the day-to-day organization of a classroom, such as a 
seating chart, a gradebook, and a file of information 
about the students. The second group of stacks helps in 
planning and scheduling a teacher's lessons. It includes a 
planner, a database to create and 
store lesson plans, and a presentation 
tool to help deliver those lessons. The 
third category is a collection of idea 
stacks, which teachers can use as a 
start in designing their own stacks. 

For example, there’s a stack of clip 
art, some database samples and a 
stack of ideas for using HyperCard 2.0 
in teaching. 

QC: How did the project 
originate? 

M;The project grew out of 
Apple’s commitment to education in 
general, and specifically as a way to 


expand the potential of HyperCard, which has been 
focused primarily on business. We wanted to give 
teachers a product to help them in their classrooms, and 
introduce them to the possibilities of using HyperCard 
and Macintosh in their teaching. 

To make sure that the project would be educationally 
sound, we worked closely with groups of teachers. Before 
any of the stacks were started, we asked them what 
they’d like to see in a tool such as this. Their feedback 
got us thinking in a lot of ways! Then, as the project 
developed, we asked them to review the stacks to see if 
we were on the right track. Even in its current stage, we 
see the project as open-ended, and we’ve heard from 
teachers about how they would use it and ways to 
modify it to suit their individual needs. 

QC: When we think of education, we generally 
think of the Apple II series of computers. Why did 
you choose to develop a Macintosh product? 
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Rif: Apple remains very committed to continuing 
support for the Apple II family. However, we’ve seen a 
sharp increase in the number of teachers purchasing 
Macintosh during the past year. We believe that 
Macintosh is the CPU of the future and that it will 
continue to gain in the education market, especially with 
the new entry-level machines Apple will be introducing 
during the 1990-91 school year. 

One of the goals of the project was to awaken interest 
in the Macintosh in the K-12 education area, and 
HyperCard was a natural choice. We targeted two main 
levels of users. At one level are educators who have little 
or no experience with technology. We want them to be 
able to use Educator HomeCard 
right out of the box and see 
how Macintosh can be a 
valuable tool for them 
throughout their classroom 
day. The other level are more 
advanced technology users. We 
want this group to see the 
possibilities of using HyperCard 
as a modifiable productivity 
and teaching tool, and to 
encourage them to write scripts 
for their own uses. 

QC: How is Educator 
HomeCard similar to or 
different from other types of 
HyperCard stacks we know? 


also working with developers so that teachers will be 
able to export their data easily from Educator HomeCard 
into third party products. 

QC: How will teachers use Educator HomeCard? 
Can they personalize them for individual needs? 

J?/f:We anticipate that many teachers will use the 
stacks at first in a straightforward manner, especially the 
Seating Chart, Gradebook and Lesson Planner. We inten¬ 
tionally included several Ideas stacks that are working, 
interactive lessons using art, sound, animation and com¬ 
putation. Teachers can use them as they are or as models 
for creating their own lessons. For example, there’s a 
stack on 15th century explorers with animated routes 



| Student 

Score 

Percentage 

Letter Grade 1 

Cindy Boudette 

98 

98 

A 

John Bromley 

80 

80 

B 

Rosemary Brown 

76 

76 

C | 

Sue Collins 

99 

99 

A i 

Allan Dunne 

82 

82 

B 

Keith E is ley 

95 

95 

A i 

Daye Gewirtz 

81 

81 

B 

Paul Jurafca 

80 

80 

B j 

Roger Knight 

100 

100 

A ! 

Miriam Medoff 

98 

98 

A i 

Daye Moore 

87 

87 

B <> 


dfe ■> Ckss Average I 86 2 I 


RK: Because it’s based on 

HyperCard 2.0, Educator HomeCard can take advantage 
of new features such as sizeable cards, mixed fonts in 
one field, scriptable text and enhanced HyperTalk® 
scripting language. You can also make use of multiple 
windows and have more than one stack open at a time. 
Experienced users of HyperCard 1.2.5 will recognize 
common stack features—with the addition of many new 
features and improved HyperTalk commands. 

In designing Educator HomeCard we tried to strike a 
balance between ease of use and functionality. For 
example, we included computational abilities in the 
Gradebook stack, so that teachers could calculate grade 
averages as well as record student marks. The Seating 
Chart stack can be used as a traditional seating chart, 
but also as a gateway to all the information a teacher 
keeps about each student. Clicking a student’s seat gives 
immediate access to the student’s data file or gradebook 
records. 

It is not Apple’s intention to compete with third party 
products, so our stacks are intentionally broad in design 
instead of being robust in any particular area. We expect 
that once teachers become more proficient on the 
Macintosh, they will move to third party software 
products which are more complete or complex. We’re 


and a quiz button that shows the student the route and 
requests the name of the explorer. Teachers interested in 
scripting can take a look at how we programmed the 
buttons and the animation and use it as a basis for their 
own work. All of the stacks are “fire starters,” so that a 
teacher or even a whole district can design stacks for 
their specific educational purposes. We hope that Educator 
HomeCard will be a catalyst for educators to use Macintosh in 
creative ways in their teaching. 


To Receive Your Copy 

Educator HomeCard is available from Apple Computer free 
of charge until December 31,1990. Teachers can obtain a 
copy by sending their name, title, school, address and phone 
number to: Intellimation, 130 Cremona Drive, P.0. Box 
1922, Santa Barbara, CA 93116-9954. Please do not coll 
Intellimation. Also include the model of the computer you cur¬ 
rently use. The minimum configuration for Educator HomeCard 
is a Macintosh Plus, a hard disk drive and System 6.0.5. 


Stacks help 
educators in 
lesson and 
student 
management 
and give ideas 
on using 
Macintosh as 
a teaching 
tool. 
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An Education 
SIG can bring 
new life to 
established 
User Groups 
while 

addressing 
specific needs. 


Mary Anne Mather 
is an educational 
consultant who oversees 
editorial development 
for Apple Education 
User Groups. 


>Education SIGs 


User Groups 
Answer Educators 

by Mary Anne Mather 

People helping people. That’s what teaching is all 
about. It’s what Apple User Groups are all about, 
too. In fact, many User Groups have already 
discovered this natural mix, and they’ve started 
Education Special Interest Groups (SIGs) within 
their User Group organizations to help educators 
take advantage of all that technology has to offer. 

Community User Groups are fertile ground for 
fostering education-specific sub-groups. User Group 
members often discover that a good percentage of them 
are teachers, school administrators or school staff. These 
folks remain in the community group and continue to 
reap its benefits, and, in addition, they form an 
Education SIG. The Education SIG holds its own meetings 
to address the specific computing needs of its educator 
members, providing a forum for technology-related 
training, curriculum support, and classroom manage¬ 
ment. They are organized in a variety of ways—by grade 
level, subject area, software application, etc—whatever 
best suits the group’s needs. 

The Education SIG is good for the parent User Group 
because it gets to the nitty-gritty needs of a specific 
population of the group’s members. Plus, it keeps the 
organization vibrant by attracting new members who 
have much to learn from, as well as much to offer, the 
User Group. 

Education SIGs are springing up around the country. 
For example, one of these new SIGs serves educators in a 
30-mile radius of the Boston area. It’s sponsored by the 
Boston Computer Society’s (BCS) Apple II User Group. 

Regular BCS Apple II User Group meetings are held 
the second Tuesday of each month and generally attract 
75-100 members. (They are also simulcast on America 
Online at 7:30p.m. EST.) One night, group leaders asked 
for educators in the audience to identify themselves. 

When more than half the attendees raised their hands, 
the BCS Education SIG was born. They selected a SIG 
leader and began holding SIG meetings during the 
informal early hours of regular meeting nights. This 
way, SIG members can take advantage of both resources 
on one night. 

Albert Willis is an activist for the BCS Apple II User 
Group who recognizes that the formation of an Educa¬ 



tion SIG is a positive move for his User Group. He 


explains, “A User Group can’t be all things to all people. 
A SIG enables us to keep members interested by answer¬ 
ing their specific needs.” Willis says SIG members are still 
exploring the issues they will address. “We’re holding a 
few meetings, conducting a needs assessment, and 
letting the SIG members mold the structure of their own 
group.” In the meantime, User Group leaders, like Willis, 
provide expertise and direction as they answer the needs 
of educators and, in turn, watch their parent organiza¬ 
tions grow. 


Making Your Education SIG Happen 

• Identify the educators in your User Group. 

Ask for a show of hands. Many groups discover that a good 
percentage of their current members are educators. 

• Appoint a leader or leadership team. 

Ask for a volunteer to organize SIG meetings and get the 
word out. Teachers are terrific team players. A leadership 
team can inspire action. 

• Create a flyer. 

Your members already realize User Group benefits. Let 
other teachers in on the good news. Post flyers announcing 
SIG meeting in area schools. 

• Organize the first meeting. 

Plan a first meeting that sends SIG members home with a 
computer tip or activity they can use right away. Holding 
SIG meetings just prior to regular User Group meetings 
works well. 

• Conduct a needs assessment. 

Find out where SIG members are with computers and 
where they want to go. Get members excited about 
planning a year of learning especially designed for them. 
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► Profiles 


This section of Quick Connect offers brief profiles of groups 
representing the diversity of the User Group community. In 
addition to an overview of each group’s focus and activities, 
contact information is included so your group can get in touch if 
it wants to learn more. If you’d like your group to be profiled, 
drop a line to The User Group Connection or via AppleLink to 
QC.COPY with a brief summary of your group and its activities. 


Hartford User Group 
Exchange 

Seven individual User Group 
meetings a month keep the 
members of the Hartford User 
Group Exchange (HUGE) in East 
Hartford, CT pretty busy. In fact, 
they’ve recently decided to start 
videotaping their meetings so 
that members who can’t attend 
can view the sessions in their 
homes. “It’s an informal 
approach,” explains George 
Carbonell, the group’s Ambassa¬ 
dor. “Several of our members 
have camcorders they bring in, 
and we set them up using 
available light.” Copies of the 
tapes are then made available 
for loan. In addition to a general 
meeting, the group sponsors 
evenings dedicated to Apple lies, 
Macintosh, AppleWorks®, 
telecommunication and 
“Beginners nights” for 
Macintosh and Apple II owners. 
“We have multiple meetings 
with multiple topics,” says 
Carbonell, adding that the 
group’s main goal is to remain 
responsive to the changing 
needs of its 330 members. 
Founded in 1981 as an Apple II 


club, the group now splits its 
focus between Apple II series 
(2/3) and Macintosh (1/3) 
interests, with a mix of educators, 
home and business users. 

George Carbonell 

Hartford User Group Exchange 

Box 380027 

East Hartford, Cf 06138-0027 

203/568-0492 

AppleLink: UG0270; America Online: 

GCARBONELL 

Movie Makers Guild 

“Most people can’t afford to go 
to UCLA Film School for four 
years, so we started the Movie 
Makers Guild to let them learn at 
home,” explains Robert Purser, 
one of the founders of this 
computer club for amateur film 
makers. The group’s focus in not 
on helping people learn how to 
use their Macintosh or any 
specific software program. 

Instead, they offer members a 
chance to practice on actual film 
projects, developing skills needed 
to make a motion picture. Projects 
scaled on three levels of diffi¬ 
culty-apprentice, journeyman 
and guild masters—help members 
learn script writing,storyboarding, 
animation, sound effects, voice 
overs, musical scoring, mixing 
and other skills. Novices begin by 
working on 30-second, “ultra 


” and “desktop 
is done online on 
commercial e-mail services. 
Teachers also use the Network to 
share advice, questions and lesson 
plans on teaching academic 
English courses the Fund calls 
Intensive Journalistic Writing. “Up 
to now, English writing courses 
have been a shallow exercise,” 
says Fund director Tom 
Engleman, “since most students 
were only writing for their 
teachers.” With the School/ 
Newspaper Network, students can 
experience “hitting the keystroke 
and having their work sent out 
nationwide to thousands of 
potential readers,” he adds. 
Participating teachers also stay in 
touch with the Fund through a 
monthly online newsletter that 
keeps them up to date on 
technology news and program 
ideas which encourage journalis¬ 
tic writing as a career. 

Tom Engleman 

High School Newspaper Network 
% Dow Jones Newspaper Fund 
P.0. Box 300 
Princeton, NJ 08543-0300 
609/452-2820 
CONNECT: DJNEWSFUND 
MCI: 2296456 


short” dramas, explains Purser. 
“They are great learning tools, 
since it takes as much skill to 
make a good 30-second drama as 
it does to make a full-length 
motion picture,” he says. 

Members can then advance to 10- 
minute short stories and full- 
length features. There are 
currently no dues to belong, 
although a SASE (9x12) with 65 
cents postage is requested if you’d 
like to receive a sample issue of 
their newsletter. 

Robert Purser 
Movie Makers Guild 
P.O.Box 893 
El Dorado, CA 95623 


High School 
Newspaper Network 

Giving high school students 
the thrill and opportunity of 
having their writing “published” 
electronically for a wider audience 
is one of the main goals of the 
School/Newspaper Network. 
Coordinated by the Dow Jones 
Newspaper Fund, the program 
currently involves 39 high school 
English and journalism depart¬ 
ments in states ranging from 
Alaska to Maine. Student 
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► Quick Bulletins 


Mark that Date! 

H ere are some upcoming events of interest to 
User Group members. 

• September 26-28: GTC East, the 

second annual Government Technology 
Conference for the Eastern region, at the Empire State 
Plaza, Albany, NY. Contact Patty Van Hooser, 800/ 
950-4688 or 518/462-1780 for details. 

• September 29: Mac Odyssey, an all-day 
trade show and seminar event sponsored by 
MacNexus, the Macintosh User Group of Sacramento, 
CA. At the Sacramento Community Convention Center, 
10a.m.-5p.m. Details from Bill Davies, 916/441-3792; 
AppleLink: UG0003 

• October 23-25: Macworld® Expo, at the 

Better Living Center, Toronto, Canada. Details from 
Mitch Hall Associates, 260 Milton St., Dedham, MA 
02026 ; 617 / 361 - 8000 . 

• November 12-16: Comdex, the major 
computer industry trade show, Las Vegas, NV. 
Registration info: 617/449-6600. 

• December 6-8: Macintosh/LA conference and 
trade show, Long Beach (CA) Convention Center, 

10a.m. -6p.m. Details: 800/262-FEST. 

• December 7-8: AppleFest®/West ‘90, 
tradeshow held in conjunction with Macintosh/LA at 
the Long Beach (CA) Convention Center, 10a.m. -6p.m. 
Attendees can visit both shows. Details: 800/262-FEST. 

• January 10-13: Macworld Expo, San 
Francisco, CA. Details from Mitch Hall Associates, 260 
Milton St., Dedham, MA 02026; 617/361-8000. 


Don't Get Lost! 

I t’s time for the annual cleanup of The Connec¬ 
tion database, so make sure your User Group re¬ 
turns the update form by the October 13th dead¬ 
line. Last year we unfortunately had to drop 
many groups who were no longer active or failed to 
respond. Even if all the information is the same, we 
still need to hear from you. Watch your mail and mark 
your calendars to return your form by October 13th. 
Don’t lose The Connection! 


Share the news! 

ser Groups can reprint articles from Quick 
Connect by downloading the electronic files 
from AppleLink in the User Group Bulletin 
Board area. We require only that credit be given 
to The Apple Computer User Group Connection and that 
we receive a copy of the newsletter containing the reprint 
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Special Benefits For Education SIGs 

E ducation-specific User Groups registered with Apple's 
User Group Connection already receive education- 
specific information from different organizations 
within Apple. Education SIGs that are organized 
within Community User Groups can receive these same ben¬ 
efits. Does your User Group have an Education SIG? If so, it 
should register with Apple’s User Group Connection. 
Education mailings to Education groups will also include: 
* information and flyers of direct interest to educa¬ 
tion computer users 

* regular issues of a new Apple newsletter, Educa¬ 
tors Connect. 

Educators Connect vM focus on Apple and third-party 
vendor news especially for educators, workshop models that 
can become the basis of your meetings, and success stories 
from fellow educators across the country. 

If you haven’t established an Education SIG yet, see the 
article and tips on page 10 of this issue on how to do so. 
Then, register your Education SIG with Apple’s User Group 
Connection (AppleLink: USER.GROUPS, America On-line: 
USER.GROUPS, or writing to: Apple Computer, Inc., 20525 
Mariani Avenue, Cupertino, CA 95015, User Group Connec¬ 
tion, MS 36AA) to receive the benefits and to join this User 
Group network of other educators. 



Technical Info Source CD-ROM Update 

A pple has announced version 1.1 of its 

Technical Information Source CD-ROM. This 
information retrieval product provides a broad 
range of technical support tools and informa¬ 
tion for the Apple II and Macintosh systems (for 
details, see May/June Quick Conned). Version 1.1 
features 110 MB of new content (a 40% increase!), 
including Macintosh System Software 6.0.5, a new 
diagnostic tool called Status*Mac, third party clip art, 
directories of authorized training providers, Macintosh 
Ilfx information and more. The Tech Info Source 
requires a Macintosh with at least 1MB RAM. 

Updates are available only to current owners and 
are $95. For details and an order form, refer to the 
flyer in this month’s mailing. 

Apple II Tech Bulletin Change 

A pple is changing the Apple II Technical 

Bulletin into the Education Technical Bulletin 
to better address the information needs of 
K-12 education customers. In addition, all 
subscribers will receive an archive disk containing the 
text of all past articles, dating back to issue #1 in 
1988. See the datasheet included in this month’s 
mailing for details. 



USER GROUP 

ciNiEmor 

Members of The Apple User Group 
Connection staff are: 

CRAIG ELLIOTT 
Manager 

AppleLink ELLI0TT1 

DEE ANNE DOUGHERTY 
Education Specialist 
AppleLink D0UGHERTY2 

MICHELE FREE 
Communications Specialist 
AppleLink FREE.M 

RYE LIVINGSTON 
Community UG Specialist 
AppleLink: LIVINGST0N2 

CHRIS MARC0IDA 
Marketing Associate 
AppleLink CHRISMARC 

CHARLEY SCHAFF 
Development Specialist 
AppleLink SCHAFF1 

JERRY STARR 

Professional Associations Specialist 
AppleLink JERRY.STARR 

CARMELA ZAMORA 
Marketing/PR Associate 
AppleLink CARMELA 

Any memberof the User Group Connection may be reached in writing 
at the AppleLink addresses shown above or via mol at 

The Apple User Group Connection 
Apple Computer, Inc. 

20525 Mariani Avenue, M/S 36AA 
Cupertino, CA 95014 
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